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BHARATHIDASAN INSTITUTE OF MANAGEMENT  
TIRUCHIRAPPALLI 

P R E S E N T S

LOGIC & DECISION MAKING

            AESTHETICS & INNOVATION

ACTION THEORY & PERFORMANCE

Duration 
August 21 and 22 (Friday & Saturday) 2015 
(0930 hrs to 1800 hrs)

Venue 
Taj Coromandel 
Chennai

Course Fee 
` 40,000/- per participant (Max. 30 Seats)  
inclusive of all taxes

Last Date of Registration 
30th July 2015 
(Avail early bird discount of 25% on or before 30th April 2015)

Prof. Abhishek Kumar
He is an economics graduate from Calcutta University and MBA and is pursuing Phd from Pondicherry University. He is also an Associate at IIAS Shimla 
where he is researching the inter-disciplinary space between Philosophy and Management with a focus on aesthetics and product development. He has 
written several papers on brand personality and leadership as an aesthetic construct. He is currently working on creating a model for product aesthetics 
that marries the Product Level theory of Philip Kotler and Theory of Aesthetics of Thomas Aquinas, the 14th century, Italian Philosopher.

He was earlier a business head in media and banking industry and currently teaches courses on Product Innovation/Design and Leadership. He writes a 
fortnightly titled ‘Of Newtons and Apples’ in a Calcutta-based newspaper, has written several case studies on Leadership. The case study Ganges – A 
Temporary Institution was published by The Case Centre, Europe.

Prof. M Sankaran
A Commerce Graduate with MBA from BIM, he has more than 21 years of experience in Management Education. He also served as Director of BIM for 
seven years and either as Member or as a Chairman in various Academic Councils, Advisory Councils, Selection Committees apart from the Executive 
Council Member of All India Management Association AIMA, twice; Received Dewang Mehta Award for best Teacher in Financial Management; he has 
successfully designed and conducted many training programs in the areas of finance & economics for various private and public sector organizations.

He was inspired early on by the works of Arthur Koestler (Act of Creation), John Locke (An Essay Concerning Human Understanding), Hegel (Phenomenology 
of Spirit) and Karl Marx (Das Kapital). He has built upon his interests and has regularly explored the hitherto unexplored linkages between philosophical 
thought and management concepts in his research and teaching.

Cheques/DD may be drawn in favor of Bharathidasan Institute of Management
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For queries, call  +91 9489683091 or mail to kabhishek@bim.edu
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S On Logic and Decision Making 
Logic, be it deductive or inductive, dialectic or many-valued has been a sound if not profound basis for decision making. It is used for persuasion 
as well as refutation. While the role of logic may have been over played in last century or so, especially with the realization of the importance of 
affective component in determining human behavior, logic still remains the final arbiter. The sessions on logic shall lay threadbare various concepts 
within logic that have given it the preeminent place that it enjoys and in the process enable us to understand and expand our repertoire of methods 
that we employ to argue logically. 

I  Deductive and Inductive Logic, Logic & Methodology, Resolution of paradoxes   

I   Necessary and Sufficient Condition, Logical empiricism, Ratiocination

I  Hegelian Dialectics – Thesis, Anti-Thesis and Synthesis, Marxian Dialectics   

I   Syllogisms, Mathematical logic (set theory and logic), Causality

On Aesthetics and Innovation
Aesthetics is a study of beauty, a study of what is immediately pleasing to our senses and to our imagination. It identifies the components of beauty 
and formulates generalizations that may guide creation of beautiful products and experiences. The adage, ‘beauty lies in the eyes of the beholder’ 
or the subjective nature of beauty has prevented a scientific exploration of the concept of beauty. The sessions on aesthetics shall penetrate the 
subjective element and evolve guidelines that seek to embed beauty into the product development process. The sessions shall dwell upon the 
theories propounded by Thomas Aquinas, Theodore Adorno and Immanuel Kant to arrive at these methods.

I  Nature of Form – Color, Symmetry, Substance, Pattern, Shapes

I  Primary, secondary and tertiary beauty

I  Aesthetic Judgment, Beauty & Sublime

I  Conditions of Beauty (Proportion, Integrity & Clarity), Aesthetic Semblance and Play Impulse

On Action Theory and Performance  
Action as a consequence of reason, intention and identity is productive, directional and fulfilling. Such action reveals the ‘view of life’ of the agent. 
Action that is unintentional becomes an event. Action theory unravels the mysteries of antecedents of action. The sessions shall dwell upon the 
components of action theory such as reason, rationality, intention and dual system of thinking that enable an agent to understand his own ‘action-
pattern’ and make modifications, if necessary for desired performance. 

I  Vita Activa and Vita Contemplativa   

I  Disclosure of the agent in speech and action

I  Action as the revealing of the personality   

I  Action in a context

This program will be most relevant for professionals:

• From Corporate Sector - Middle Management professionals with 
functional responsibilities & Top Management professionals

•  From Academia – Teachers of Management, Commerce and 
Philosophy

•  From Government Organizations & NGOs – Project Managers 
and other senior professionals

A rare program that 

• explores the very source of everyday decisions of corporate 
sector

• uses theories of philosophy for fuller and enhanced 
understanding of decision making, product development 
process and success

• is joyous and pleasurable for those to whom nothing but the 
TRUTH satisfies

An elucidation of  
Management Principles  
by Philosophy  
(A 2-day non residential program)


